Church Missions Leadership
COMMUNICATIONS EVALUATION & PLANNING

		Analyzing our available communications platforms and methods
	
	Reaches Our Older Adults Well?
	Reaches Our Younger Adults
Well?
	Reaches Our Children/ Youth Well?
	How We Use This Platform Now
	Creative Ways to
Better Use the Potential

	1. Word of mouth (Short-termers after return, leadership team enthusiasm, etc.)
	
	
	
	
	

	2. Announcements (church bulletin/all-church email news)
	
	
	
	
	

	3. Short-term team reports in a service
	
	
	
	
	

	4. Booth/Table in the atrium/foyer
	
	
	
	
	

	5. Wall displays
	
	
	
	
	

	6. “Moment for Missions” time
	
	
	
	
	

	7. Announcements during services (verbal, Power Point, etc.)
	
	
	
	
	

	8. Special missions emailings 
	
	
	
	
	

	9. Video clips (shown during services, in classes, etc.)
	
	
	
	
	

	10. Special missions events
	
	
	
	
	

	11. Live Zoom calls with missionaries/partners during services
	
	
	
	
	

	12. Creative promotions in classes and small groups
	
	
	
	
	

	13. Online prayer sessions with missionaries
	
	
	
	
	

	14. Church website
	
	
	
	
	

	15. Print copies of prayer letters, etc.
	
	
	
	
	

	16. Other
	
	
	
	
	

	17. 
	
	
	
	
	

	18. 
	
	
	
	
	

	19. 
	
	
	
	
	

	20. 
	
	
	
	
	



1. 
2. Do we have sufficient information to evaluate the impact of these various platforms? If not, what should we do to analyze results?






3. Which age groups are we reaching most effectively? Which group do we need to target with better communication?





4. What are the top three opportunities to engage untapped potential for communicating missions to our church?







5. [image: A logo with blue and green colors

AI-generated content may be incorrect.]Who in our congregation might be recruited to help us improve in one or more of these areas?
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