
7 Ways to 
Engage in 

Marketplace 
Missions

Interest in global marketplace roles pursued for 

Kingdom benefit has multiplied in recent years. 

In many of the neediest countries of the world, 

employment has become a necessity to gain 

residence. More than that, pursuing work in a 

professional capacity or launching a business 

is an effective avenue for life-on-life spiritual 

impact. Marketplace jobs also often provide a 

way to live out Christian compassion and/or 

expand local employment opportunities while 

providing income for the worker on location. 

For all of these reasons, marketplace roles are 

highly attractive to many Christians who are 

passionate about missions, especially younger 

generations. However, the options can be 
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confusing, and church missions leaders often 
feel inadequately prepared to assist marketplace 
workers find a global context that matches their 
gifts.

This month’s Postings lays out a grid to help explain 
the various options for marketplace involvement 
along with some of the advantages and challenges 
of each. For comparison, we also have included the 
traditional missionary model. 

Attempting to define categories always runs the 
danger of oversimplification. Yet we hope this 
chart will help you and potential global marketplace 
workers begin to consider the type of opportunity 
that might be the best fit for them. We welcome 
your feedback.

Catalyst’s Postings e-newsletter is a free, monthly 
publication of practical articles highlighting what 
churches and agencies are doing to mobilize 
untapped potential for global impact.

SUBSCRIBE at catalystservices.org/postings. 
READ past Postings articles at catalystservices.
org/postings-gallery-of-archives.
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MARKETPLACE MISSIONS PATHWAYS (next page)

SOME KEY RESOURCES ON MARKETPLACE GLOBAL ENGAGEMENT

RESOURCE MODEL(S) ADDRESSED 

(SEE # ON CHART)

A New Kind of Missionary. Postings article by RB featuring stories of the impact of those engaging 
in the business consultant/mentor model

#1

BAM Stories. A business-as-missions podcast hosted by Mike Baer, founder of Third Path Initiative; 
other types of resources on this site as well

#2

Faith Driven Entrepreneur. A network of marketplace people living for Kingdom purposes; 
resources to expand faith/business-life integration prior to and throughout marketplace engagement

#2

Scatter by Andrew Scott. Addresses the unique gifting of God’s children that fits them for marketplace 
engagement and what it means to scatter on purpose

#3-4

Making Disciples through Our Vocations. Global Missions Podcast #109 by Dale Losch and his 
colleague from Crossworld

#2-6

The Marketspace by Larry E. McCrary. Explores how the sending church, the marketspace worker, and 
a missionary team should collaborate for high impact missions

#2-6

Missions Disrupted by Larry W. Sharp. A new book that overviews marketplace opportunity and 
presents stories of those pursuing it

ALL MODELS

DOWNLOAD A PDF OF MISSIONS PATHWAYS
(https://tinyurl.com/marketplace-missions-pathways)

mailto:info@catalystservices.org
https://catalystservices.org/postings
https://catalystservices.org/postings-gallery-of-archives/
https://catalystservices.org/postings-gallery-of-archives/
https://catalystservices.org/a-new-kind-of-missionary/
https://businessasmission.com/resources/bam-stories-podcast/
https://www.faithdrivenentrepreneur.org/
https://globalmissionspodcast.com/109/
https://tinyurl.com/marketplace-missions-pathways
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https://www.transformationalsme.org/
https://www.transformationalsme.org/
https://ibecventures.com/
https://b4t.org/
https://www.openusa.net/
https://bamglobal.org/
https://www.scatterglobal.com/
https://marketplace-impact.com/
https://marketplace-impact.com/
https://www2.teachbeyond.org/
https://crossworld.org/
https://www.interserve.org/

